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UNIQUE NEWSLETTER

Frank Levita founded design3000.de in 1999 out of a genuine 

passion for good design, pursuing his vision of offering an 

extraordinary, incomparable range of gifts and design products 

online. With more than half a million customers, design3000 is 

now a leading online shop in the living, giving and dining sector. 

Initial Situation

With a focus on ensuring an enjoyable online shopping 

experience for customers, epoq has been the key partner for 

design3000 since 2011 in all aspects of personalization. The 

high-performance on-site search function and the intelligent 

recommendation engine developed by epoq`s data science 

experts provide daily support to design3000 visitors, enabling 

them to quickly fi nd the right products and to discover other 

interesting products thanks to targeted recommendations. 

Due to the positive experience with epoq, the next step for 

design3000 was to implement personalized recommendations 

into its newsletter. The intention was to leverage epoq`s 

knowledge of customer behavior for the benefi t of design3000`s 

e-mail marketing. An A/B test was conducted to demonstrate 

the impact on sales by using Unique Newsletter.

Implementing the A/B test 

The A/B test was set up jointly and only took subscribers into 

consideration if they also had a click and purchase history in 

the epoq knowledge base. Subscribers to the newsletter were 

divided into two groups of the same size (A and B). The newsletter 

sent to recipients in group A contained personalized product 

recommendations, which were calculated in real time (i.e. when 

the newsletter was opened) and were therefore highly relevant 

for the recipient. Instead of personalized recommendations, 

the newsletter sent to recipients in group B contained current 

Top-selling products.

Recommendations 
tailored to the individual 
recipient based on their 
click and purchase 
behavior in the online 
shop.VS.
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top sellers. The placement of the product recommendations 

was identical for both groups: below the email content that was 

manually maintained by design3000.

Results of the A/B test

After 47 days of testing, with a total of 17 mailings of the 

newsletter, enough data had been collected for a statistically 

meaningful result. The A/B test proved that using personalized 

recommendations was able to improve all KPIs, against using the 

current top sellers. Compared with group B (top sellers), the click 

rate in group A (personalized recommendations) improved by over 

46%, the conversion rate rose by over 65%, and sales per opened 

email actually increased by over 150%. Felix Vay, co-founder of 

design3000, feels vindicated by the overwhelming result: „Although 

everyone is talking about personalization nowadays, very few 

online shops have made use of the possibilities that exist. We are 

delighted with the results and feel vindicated in our approach to 

ensure an enjoyable online shopping experience for our customers. 

epoq is our key partner for all aspects of personalization.“

Outlook

Because of the excellent results, there are also plans to personalize 

other emails; for example, using epoq to personalize themed 

newsletters, event-related emails (e.g. birthday, reactivation) or 

other trigger emails.

epoq internet services GmbH leads the market as a manufacturer of software for 
intelligent personalization in digital commerce. As data science expert, epoq off ers 
self-learning services that ensure maximum relevance for customers and help shop 
operators to achieve an improved conversion rate. epoq‘s customers include Marc 
O‘Polo, Planet Sports, Ex Libris and notebooksbilliger.de.

design3000 is now a leading German online shop in the living, giving and dining 
sector. The online shop was founded in 1999 out of a genuine passion for good 
design. Founder Frank Levita pursued his vision of off ering an extraordinary, in-
comparable range of gifts and design products online, and over half a million 
customers now rely on the online retailer.


